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Why use Velocity Marketing?

• We are real estate marketing professionals using 
“event strategies” to drive people to buy real estate 
in a condensed time period.

• We create a unique selling environment that adds 
excitement and urgency to the sales process.

• We have managed sales in excess of $200 billion of 
product throughout the country via auctions.



When should you use 
Velocity Marketing?

• Uncertain market conditions

• Excess available inventory in the 
marketplace

• For a condensed method of liquidating 
property



Why Use Them?

• Market is in a stalemate between sellers and 
buyers over unit price.

• Flight to quality

• Buyers will purchase at the right value

Auctions



Marketing Conclusion
Create an “event”… do not just hold an auction!



Types of Auctions

• Absolute

• Sealed Bid

• Non-published reserved

• Published reserved (minimum bid)



Auctions
The Inverted Purchase Process

• The buyers do their due diligence prior to 
signing their P&S.

• Research the marketplace to determine value.

• Tour the property
- Open Houses

• Review the documents
- Via CD  

• Receive financing approval
- On-Site mortgage representative



Marketing Campaign

• Web Site

• Brochure

• Advertising
- On-Line  
- Print Ads
- Radio/TV (optional)

• E-mail Blasts 
(in lieu of direct mail)

• Public Relations

• Open House Tours

• On-site signage

• Meet with existing homeowners prior to 
starting the marketing campaign.



Website – 7,631 Visits in 30 Days



• Visitor information is required to view entire website
Website – Collect Visitor Information



Website:
• After visiting the website, a confirmation E-Mail is sent 

with a security password.



Brochure



Brochure: Terms & Conditions



Brochure: Registration Card



Print Advertising



Boston.com Advertising

Using the Internet



E-Mail Blast



Public Relations: 
Newspaper



Tracking Potential Bidders
• Auction success is driven by numbers

• The Auction Ratio and Regression Analysis

• Tracking consists of:
• Contact leads driven by website
• Contact and follow up with all onsite visitors
• Contact and follow up with all  “be-back”

visitors
• File and follow up on contact information  

for all registered bidders
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